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Goodbye Graffiti™  Inc. is currently negotiating with a national insurance company to provide 

business insurance policies to our network of Canadian Franchisees.   

This new standard policy will allow all the markets, large and small, to combine our funds and 

negotiate the lowest possible rates for everyone.  We will also ensure that our coverage is 

seamless and first rate from coast to coast.  

During fourteen years of insurance buying for the service business in Vancouver, Canada, the 

rates have fluctuated alarmingly.  In a single year, with no claims, our rates went from $3000 

to $17,000.  We have a unique business model and this can cause great uncertainty locally 

when a G-Manager renews a policy.  To create an expectation we can count on the develop-

ment of a national program is the ideal move. 

The new policy will renew annually and Franchisees will be able to join anytime after that; 

either when current policies expire (mandatory) or any time before that date.  The rates may be 

low enough to warrant making the change immediately and getting a refund on your current 

policy.  The new program will not include automobile coverage so these policies will continue 

to be bought locally. 

Once again the results are in and 

the story remains the same; the 

more estimates you write the 

more business you sell. 

After 7 years of Direct Impact 

results this is a fact.  This is tre-

mendous news for the offices 

that set DI goals and then strive 

to achieve them.  This simply 

allows you to sell AS MUCH 

AS YOU CHOOSE TO SELL. 

 

The reverse of this fact is, of 

course, that if you choose to 

write one or two estimates a day 

you will not get the results you 

want.  For higher sales look in 

the mirror for the answers.  Then 

hit the street 

In an effort to streamline our operat-

ing systems and improve our efficien-

cies there is a complete Franchise 

Agreement Review planned for the 

fall convention.   

This is to allow both old and new 

franchisees and licensees an opportu-

nity to refresh and improve their un-

derstanding of the document. 

This will be the first time that some of 

our owners have had a chance to re-

view the document with the Goodbye 

Graffiti™ Inc. Team. 

A renewed understanding of our com-

mitments to each other will assist us 

in moving forward as we expand our 

coverage. 

Also, a better understanding with help 

us avoid any defaults that may be in-

curred due to any misunderstandings. 
  

AGREEMENT REVIEW INSIDE 



The Customer Care Centre is 

well underway in its opera-

tions. The new telephone sys-

tem has been implemented 

and the hours of operations 

have been extended from 

5:00AM to 5:00PM pacific 

standard. In the months to 

follow, we will further expand 

the services by hiring new 

team members and bring on 

board more markets across 

the group. Stay tune for fur-

ther details and implementa-

tion schedule.  As advised in 

last month‟s newsletter, we 

are continuing our efforts to 

update our corporate website. 

This month, make sure to 

look for our new “Cities we 

service” page and our 

“Remove-A-Meter™”. 

In line with the new changes 

to HST in the provinces of 

BC, Ontario, and Nova Sco-

tia, updates to the create esti-

mates page were released July 

1st, 2010. The „Add GST‟ 

button was renamed to „Add 

Tax‟ and when selected will 

automatically calculate the 

total tax value for the estimate 

based on the location where 

the service is completed. In 

addition, we are working on 

developing automated report 

generation from Clickoff.  

Walk around the sites.  By 

hitting the bricks and explor-

ing your customers site you 

can find opportunities not 

seen as you roll around the 

building with your scooter, 

Patrol Car or bike.   

Check everything closely 

including the windows, en-

tranceways, smoking areas 

and rear service areas. 

Even checking a common 

washroom or remote stairwell 

can uncover endless opportu-

nities.  You will also get fit!  

Development Updates - Summer 2010 
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Convention 
Info—Updates 

 

November 19th - 22nd 

North Vancouver 

The Domicile 

SCHEDULE 

Friday 19th 

10-3 Workshop/Lunch 

7 PM Reception 

Saturday 20th 

9 AM -12:30 PM Brunch 
& Seminars 

1:30 PM - 3 PM Cruise 

Sunday 21st 

10 AM - 3 PM Seminars & 
Lunch 

8 PM Franchisee Dinner 

Monday 22nd 

10 AM—2nd Annual 
Muck-Ball Open  

 

INFO 

Car and Driver all weekend 

Reception—The Can, Host 
Clevens Louis 

Indian Arm Boat Tour 

1:00 Departure—Deep 
Cove Warf  

Guest Speakers on all days 

Franchisee Dinner at Joe 
Fortes - Wine from ICI  

2nd Annual Muck-ball 

Open at Northlands - 4 
player best ball for 
everyone 

*ALL OWNERS TO ATTEND* 
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SALES TIP - Get a Call Back 

 

RECON TIP  - Sentinels 

*NE
W* 

Your goal is to get a phone call returned so don‟t ever leave informa-

tion that would allow the person to make up their mind. Provide a key 

date or something of interest that will encourage the person to return 

the call. You have to create a reason for them to call you back.   

Repeat your phone number twice. If the person can‟t quickly write 

your number down, you‟ve given them a perfect reason to not call 

back.   

The best hours to leave voicemail messages are from 6:45 AM to 8:00 

AM and from 4:30 PM to 6:30 PM. Motivated people are usually 

working during these time periods, and the person receiving your mes-

sage could potentially view you as one.  

We have a new star this month! 

 

The *Calgary Sentinel Coordinator 

Andrea  

had an incredible achievement in June. 

 

Andrea sold NINE NEW  

EVER-CLEAN SITES IN JUNE 

 

All from her Sentinel list. 

 

This is more new ECs than some offices have sold in a year! 

WOW Andrea, you are the... 

STAR OF THE MONTH 

TERRITORY Est. Per Day 

 June 2010 

*Calgary    18  

Ottawa 16 

Vancouver 12 

Seattle 10 

Toronto East 8 

Toronto West 7.5 

Portland 5 

Surrey 4 

Kelowna 3 

Burnaby 3 

Hamilton 3 

Halifax 2 

Victoria 1.5 

Edmonton 1 

London 0.9 

Kingston  0.8 

Montreal 0.7 



Something Salty 
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10 Questions 

Hey G-Manager? 

G-Manager Ben Webber  

HALIFAX OFFICE 

 

How long have you been 
with Goodbye Graffiti? 

4.5 yrs 

Last two jobs before 
Goodbye Graffiti? 

Bouncer, Personal Trainer 

If I didn't work for Goodbye 

Graffiti I would probably...? 

Be Famous :) 

Favourite weekend activity? 

Out on the lake 

Favourite meal? 

A free one 

Pet's name? 

Rayne, Kronik, Taqueray and 

Scotia 

Craziest place you have ever 

removed? 

In Toronto 

Favourite quote? 

If the battle hasn't killed 

me...I won 

Favourite Goodbye Graffiti 

memory? 

First accepted job for GG 

Halifax 

How do you plan to spend 

the summer? 

In a Hot Truck 

Goodbye Graffiti™ Inc. 2010© 

As of July 15th, 2010 the Derby 

LEADERS  are Cindy with a 27lb 

Chinook and Trevor with a 56lb 

Halibut 



 

TRUCK MONTH 

 
 

SEPTEMBER 2010  

 

 
  

ALL TRUCK BODY  

REPAIRS 
25% off 

 

 

 

 

    
DECAL PACKAGE  

REPLACE OR REPAIR 

25% OFF 
 

 
 

 
Suck-Truck  

Canopy - Version 2 
 

SAVE $2000.00 

 
 

 

New Landa  
Replacement Washer 

 

SAVE $750.00 

contact  

jchen@goodbyegraffiti.com 
GSI Vancouver 





A Country Divided  

Page 6 The Blow Off 

 

Name:  

Michael Quintino 

Started:  
September 2008 

Toronto 

Difficult Removal:  

My most difficult removal 

is removing from blonde 

brick 

Technical Tip:  

GP 100 works great on 

silver tags 

Why graffiti removal:  

I focus on solutions not 

problems. I'm proud to be 

part of the team that's 

helps keep Toronto clean. 

If this GT was a dog he 

would be:  

Labrador - gentle, loyal 

and full of energy. 

Best Goodbye Graffiti 

memory:  

The first time a stranger 

stopped me while I was 

working and thanked me 

for doing my job. 

What do you enjoy about 

your job: Everyday I see 

new places and new 

 faces. 

.  
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Clip-Clop        by Techboy 

“Holy shit!”  It echoed again from around the corner, the 2nd  time with much more conviction.  

“HOLY SHIT!”  I dropped the new box of rags I was wrestling with and ran down the alley toward 

the shouting.  The shouter was Shelper, my apprentice, who I had just met half an hour ago at the 

Monday morning launch meeting at the shop.  He had gone ahead of me to see the back of the 

Dandy Drug Store, our first stop on the SC route we were on.  Yesterday the Patrol GT had re-

quested a small REST job on the back wall and we were here, in less than 24 hours I might add, to 

paint it out.   As I dashed around the corner of the building I saw Shelper standing with his arms at 

his side, mouth agape and staring with a perplexed look on his face.  The entire back of the drug 

store, an area more than 70 feet long and 8 feet high, was covered with graffiti styled horses.  

Horses of all shapes and sizes in various life like positions including jumping, galloping, rearing, 

bucking, eating, standing behind fences and snuggling with other horses.  This was a truly unbe-

lievable site.   There were no less than 100 different horses, all spray painted in florescent green 

and pink.  This tagger had some serious OCD issues regarding horses.  After taking some time to 

examine the work we somewhat reluctantly rolled over it in grey speed primer and then covered 

that with a beautiful colour match.  It was now about 8:45 AM.  As we cleaned up our gear at the 

back of the truck a strange sound became evident coming down the alley behind the Dandy Drug 

Store.  I looked Shelper right in the eye with all the disbelief I could express.  The sound was the 

clip-clop of horses‟ hooves on asphalt.  Slowly we walked to the back corner of the store, almost 

afraid to look around the corner for fear we had lost our minds.  But, to our utter astonishment, as 

we peeked around the corner we saw, standing before the pristine wall, a teenage boy sitting on a 

horse, disposable camera (pre-digital era) in hand, looking as shocked as we had at 7:00 this morn-

ing, muttering “holy shit.” 

working with both groups.  All billing 

and invoicing issues will be handled 

by the accounting department in Van-

couver.  The  Sales Agents will be lo-

cated on the West Coast initially with 

the West Coast Agent (Renee) starting 

in conjunction with the Customer Care 

Center at 8:00 AM in Toronto. 

GT Profile Beginning August 1st, 2010, the Cana-

dian sales department will undergo a 

fundamental shift.  An Eastern Cana-

dian Sales Agent (Renee) will support 

Ontario and all provinces East of On-

tario.  A Western Canadian Sales 

Agent (Laurie) will support all prov-

inces West of Ontario. There will be a 

Franchisee liaison (Perri)  



Production details for On-
tario have been finalized 
and product will be avail-
able in Ontario,  by the jug, 
by late 2010. 
 GSI will have production 
occurring in both British 
Columbia and Ontario.  We 
will be releasing new infor-
mation including ware-

house locations, FOB pric-
ing and packing and ship-
ping requirements shortly. 
The Grand Opening of GSI 
West Coast took place on 
July 23rd.  Look for pic-
tures in the next edition of 
The Blow Off in Septem-
ber.  
 

Ontario and BC Production Update 
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Summer 2010 - Do you 

have an established 

budget and set your 

goals but yet still no 

cash flow? 

 

Then join the club, the 

GGAOO club in our 

next conference call to 

discuss ways to run a 

smoother operation. 

 

My clients have no 

problem paying for our 

stellar service, so what's 

the missing link? 

 

My personal guess is 

that I need an AR 

system that works. 

 

I'm convinced that I'm 

not the first one going 

through this situation, so 

with some advice from 

my fellow franchisees, 

I'll be reaching my goal 

of  purchasing a sentinel 

vehicle in no time. 

 

Come join the GGAOO 

group for a brief chat to 

share some ideas 

so I can get my car 

already! 
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QUIZZZZZZZZ 

 

Graffiti News from Around the World 

GGOOA Corner 
By C Louis 

November 2009 

A 27-year-old New York woman re-

ceived a six months in jail at her sen-

tencing yesterday for spray-painting 
graffiti in the Back Bay and at the 

MBTA‟s Orient Heights rail yard in 

East Boston.  Graffiti artist Danielle 
Bremner was also ordered to serve five 

years of probation that will be super-

vised by New York officials; to stay out 
of Boston during that period; to un-

dergo a mental health evaluation and 

treatment, if necessary; and to pay 
restitution, with the amount to be deter-

mined at a Dec. 15 hearing. 

December 2009  

Sheppard Fairey, graffiti artist from 

California, is most famous for his 2008 

depiction of President Obama in the 
popular “Hope” portrait. But apparently 

artistic expression using the occasional 

poster, sticker, and wheat paste is cause 
for two years probation and $2000 in 

fines in Boston. Stickers can be so 

dangerous.  In Boston, the artist and his 
graffiti materials are now banned unless 

otherwise approved by notified authori-
ties. 

December 2009  

Even though he‟s headed to prison, 

SPEK will still be visible in Massachu-

setts. The Reading-spawned graffiti 

icon, whose real name is Adam Brandt, 
has hundreds — if not thousands — of 

modest scribbles and ornate master-

pieces spattered across the Common-
wealth. In Salem his tag is sprayed on 

dumpsters, brick walls, street signs, and 

every other type of flat surface imagin-
able. Barbed-wire fences hardly proved 

obstacles. As a teeming graffiti force, 

SPEK rarely encountered train yards 
and abandoned buildings that he could-

n‟t infiltrate. 

Highly visible taggers like SPEK and 
CAYPE have become trophy kills for 

the authorities, and their captures are 

being trumpeted as a warning to others 

January 2010  

LA Photographer Cleared of Criminal 

Charges. LA photographer Jonas Lara 
had his day in court today. The crimi-

nal charges against him were dropped 

and the judge issued a court order for 
the release of his camera equipment, 

which had been held as evidence since 

his arrest on February 2, 2010. 
Lara was fighting a charge of aiding 

and abetting two graffiti artists whose 

work he was documenting when the 
three men were arrested in South 

Central Los Angeles. (More on the 

case here.) 
The photographer established a legal 

fund and appealed for donations after 

he was unable to convince his public 
defender that his rights as a photogra-

pher to document the work of the 

artists had some bearing on the case 
against him. 

In just over a week, enough friends 

and colleagues in the photo commu-
nity responded with donations for Lara 

to pay the retainer for The Kavinoky 
Law Firm, a group of California-based 

criminal lawyers. 

 “We‟re not talking about some gang 

member, we‟re talking about an actual 

photojournalist,” Koury says he told 

the prosecutor. “Just because a photo-
journalist takes a picture of someone 

committing a crime does not turn the 

photographer into a criminal,” he 
adds. 

The prosecutor then offered to knock 

the charge down to trespassing and 
agree to an informal diversion plea, 

but again Lara and his attorney re-

fused.  
Koury says he asked the prosecutor 

what was really important to her in the 

case, and she responded that the prop-
erty owner had paid $200 to have the  

graffiti murals cleaned off the wall of 
the building. 

February 2010  

Notorious graffiti artist Banksy could 
be pulling his biggest prank ever at the 

Sundance Film Festival with the pre-

miere of his first-ever film. 
Exit Through The Gift Shop has been 

billed as a film by the British artist, 

who has evaded being identified and 
often leaves his art in public places. 

Narrated by British actor Rhys, the 

film premieres at the Park City, Utah, 
festival on Sunday night.  L.A.-based 

filmmaker Terry Guetta set out to 

record this secretive world in thrilling 
detail. For more than eight years he 

travelled with a backpack through 

Europe and America. After he met the 
British street artist known only as 

Banksy, Apparently, the artist does 

speak on camera for the first time ever 
but it has not been revealed whether 

his identity is divulged. 

Banksy has built his reputation on 
myth. He‟s known for sneaking into 

major art exhibits and placing his own 
works within them. Once, he smug-

gled a blow-up doll dressed in the 

orange overalls of a Guantanamo 

detainee into Disneyland. 

February 2010  

A man identified by Pittsburgh Police 
as “HERT,” the city‟s second most-

wanted graffiti artist, entered the Alle-

gheny County Courthouse for an 
appearance stemming from a prior 

arrest.  But when he arrived, he was 

informed that police also had warrants 
for his arrest on 69 misdemeanors and 

four felony counts of criminal mis-

chief based on estimated damages 
from vandalism caused by the 22-year

-old‟s alleged activities of spray-

painting his tag on public and private 
buildings, railroad properties, and in 

nearly a dozen neighborhoods.  

Quiz #2 

How many estimates did we 

write in Canada in June 

2010?  Closest guess wins. 

Answer to: 
 

aharrison@goodbyegraffiti.com 

Winner Quiz #1 

 

Ian Gilbert 
Enjoy your new hat and shirt. 



 

 MURAL SHIELD ™ 
     specialized outdoor art protector 

     from Goodbye GraffitiÊ and Graffiti TownÊ Products  

GRAFFITI TOWNÊ

Products by Goodbye Graffiti Inc.
Check out the Remove -A-MeterÊ at www.goodbyegraffiti.com

Another one bites the dust.

“clean up your town”

Mural 

Shield

 

Introducing MURAL -SHIELD ™ 
 This high performance, contractor grade prevention product from  

Goodbye Graffiti™ Inc. and Graffiti Town™ is designed to provide a  

long-lasting protective barrier for your outdoor mural 

installations.  Graffiti, including ink tags and spray paint, as well as many 

poster and sticker adhesives can be removed while preserving the  

underlying mural.  After years of graffiti removal experience we have  

developed a product that will provide security and protection for these  

important Community artworks.  Call our Customer Care Center  

at 1-877-684-4747 for professional installation or for more information. 

1st Choice of 

Municipalities 

Watch for the release of our new and improved product line from Graffiti Town™ Products.  Used exclusively through 

our network of Goodbye Graffiti™ service locations across Canada and the United States.  For a list of cities we service 

across North America go to  www.goodbyegraffiti.com/contact   

(sample label) 

“because you 

just can‟t stand 

there all day and 

night” 


