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In this issue we will focus on the

success that Good
having building a National Account
service package while expanding
across North America. Goodbye
GraffitiE is the
abatement company in North Americd,”
able to provided high quality,
consistent, single source graffiti
removal services to these large and
diverse customers. Itis a market tha
we are embracing through the
development of world class environ-
mental, communication and custome IcC
service programs. Saving through si
gle source supply and outsourcing of
specialized contracts is a priority for
large companies, governments and
professional asset managers.
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CUSTOMER SUPPORT AND PRODUCTION EXPAND EA

Call Center 2 Goodbye GraffitiE Inc. markets gnd gliqwing fer further
announce the opening of additional expansion into the North East United
Development 2 corporate locations of both States. Goodbye
_ _ GoodbyeE Graffiti nc . Selypdheirnpvcprpoyate peadquar-
Spring Special 2 ters in Hamilton, Ontario. Hamilton

Supply Inc. Based in Vancouver

since its inception in 1997, Goodbye
GraffitiE current/ly
territories in Eastern Canada.

is also the home of the newest
a$ogdpye, &4 i""% é Pt
Goodbye Gra it
opening in May 2010. For more
information on the new locations of
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As the worlds largest graffiti re-
moval company we are excited to
provide our support services from
both sides of North America.

Certified Service 3

Hamilton 3

Hey GManager 3 Anna Maddison, Vice President of
the Goodbye Graff
be moving to Ontario to manage the
franchise support and supply efforts
Beginning in May 2010 the com-
pany will offer all our services in-
cluding product distribution, training
and franchise support from Ontario,

providing better service to our eastern
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The Blow Off Pagg

Goodbye Graffiti ™

NORTH AMERICAN CUSTOMER CARE CENTER LAUNCHES

TOP 20 The pilot release of Goodbye standardized level of care to notifications to GManagers
Graffitios Cu sall costoeners NodhrAmeri€aefsr follow-up. In addition, real
NATI O NAE Eas been well recelvedgnfdmde. time review of Customer Care
2.showing great success. Soft call received on behalf of indi-

launched at the beginning of

h 2010. the Centre is vidual markets will be view-
ACCO U N -IllcVI ntly servicing all incom- able to each market on a Care

(of our 75 NA accounts) ing calls for GGI, GSI and the Centre Board. These are just a
Vancouver market. With the few examples of how dynamic
7- Eleven development of our Customer Some highlights of the Care qyr Care Centre will be. Com-

Care Centreods cCemrédofare ifcludédl- | ing this spring the Customer

Arcturus Realty underwa - ; : .
y and the introduc- et integration to our Click- i
tion of a new telephone solu- g Care Centre will expand to

Bell Canada tion by the end of spring, the °h OPerating system, at point incjude its services to our
Bentall Real Estate centralization of customer  Of contact Work Order crea- - America markets, Seattle and
Services calls will put Goodbye tion and job allocation, EC  portland, as well as our new
Graffiti E at sentcecalfdirectdnput ang t Hamikon franchise and our
BLJEIBC providing the highest, most  routing, and immediate leads eastern corporate headquarters.
BLJETD
BLJCTEL GGl Pushes on With Continued Software Development
BLJGNSI Over the past couple months Two small upgrades aimed  couver and GGI, the newly
CB Richard Ellis \f/vethgveggntinged our ef-  atincreasing sales and low-  modified AI/QB Tool is
O.I' S In addressing ISsues ering administrative costs showing success. Now acces-
CBREHSBC \(;Vg\t]e(l)(;giﬁésiﬁg}z\?:n\?éerﬂc:fo were released. Beginning sib |g e via Clicko:
CBRIRBC further advance our systems. March 17 to April 30", _ ability to save administration
Colliers International customers receving esti- time and cost are invaluable.
As identified by one of our mates will also receive our Market wide release coming
FCR Management markets, a DI calculation 2010 Spring Special flyer. soon.
Services bug, which did not properly ~ This increased marketing is
Morquard calculate and report ?Sti- bound to result in increased
9 mates created on thé af sales. Beta testing in Van-

Pinnacle International ~ the month, was corrected.

RioCan
Shell SPECIAL SPECIAL| THE GREAT DIVIDE

Shoppers Drug Mart Graffiti Supply reports  Toronto East and
SNGLavalinBMO that GP1000 sales are Toronto West offices

_ already 50% higher thanare being established
SNGLavalin-Canada March- April 2009 with this spring. The success
Post weeks to go before the of the GTA area has

special ends. This is a Prompted Mr. Kalimeris
great time to sell this ~ and Mr. Bowman to
excellent coating. Makesplit and form

all your customers as  independent franchise
environmentally locations. GGl is

D22R0&S DNI FFAGAX LyO® Hamne responsible as possible.excited to help facilitate ‘
this fAgreat d



