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Sales Achievement and Branding  

Recognition 

Portland - Theresa 

Calgary - Donna 

 

Sales Growth for a New Market 

Halifax – Ben 

 

Highest Increase in Estimates 

Portland – Laurie 

Calgary – Donna/Andrea 

 

EC Growth 

Okanagan – Sharon 

Calgary – Donna 

Ottawa – Jason 

Highest GP1000 Sales 

Surrey – Joe 

 

Highest Glass Repair Sales 

Vancouver – Evan 

 

Brand Quality Award 

Calgary – Donna 

Ottawa – Ryan 

 

Green Leaf Environment Award 

Calgary 

 

10 Year Anniversary 

Jeff Smith 

 

INSIDE 

We have been through a year of sig-

nificant change with newly focused 

leadership, new resources, new poli-

cies, and the beginning of an improved 

approach to our business. We are on 

the path of transformation to build a 

business that will allow us to better 

meet the challenges of a changing eco-

nomic environment.   

The GGI Team has provided invalu-

able assistance to the customers and all 

our offices across the continent.   We 

all appreciate their dedication to our 

success. 

Our franchise and license group has 

really come together as a cohesive unit.  

This is every franchisor’s dream and 

we are very grateful for these  

 

 

relationships. This is also a time to 

look ahead, and in 2011 GGI will be 

implementing and continuing the 

changes we introduced in 2010 with 

a stronger company wide emphasis 

on charity in the community.  

To prepare for another busy year we 

have all taken time to relax with our 

families and friends.  Remember to 

think of others who are not as fortu-

nate as we are. Be mindful of their 

well-being and help where you can. 

As the new year takes off let’s re-

member how fortunate we really are.    

All of the best for 2011.  

 Perri 

The biggest achievement for GGI in 

2010 was the buy-out of the minority 

shareholders and the consolidation of 

100% of the stock in the hands of the 

Founder and President.  This chal-

lenge began in 2007 when a group of 

minority shareholders attempted to 

take control of the corporation using 

any and all means available to them.  

This was a near full time distraction 

for the senior managers and consult-

ants.  During this nearly three year 

period the corporation was unable to 

sell or promote the sale of franchises 

and our resources were stretched to 

the limit.  This fight cost the corpora-

tion 100’s of thousands of dollars and 

could have resulted in the dissolution 

of the brand after over 10 successful 

years.  A fantastic deal was made in 

January 2010 when this group ac-

cepted a buy-out. Now the Goodbye 

Graffiti™  Group’s senior managers 

have returned their focus to the con-

tinued job of building a bigger, more 

successful business.  

Biggest  Achievement for GGI  
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Barrie woman shoplifts 
immediately after 
dropping resume at job 
interview at the store. 

 

Taxi driver applicants 
given option to do 
application in Braille in 
England. 

 

Carlsberg workers strike as 
beer ration is cut down to 
one per day from three. 

 

Municipal workers in New 
Hampshire get the right to 
carry guns to work.   

 

Vancouver municipal 
workers told to wear 
“clothes that fit and socks 
that match" during the 
Winter Olympics.    

 

Mississauga Mayor re-
elected for a four year 
term—she is 89 yrs old. 

 

Workers in Breckland told 
to clock out for smoking 
breaks throughout the 
day. 
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...AWARD WINNERS CONTINUED 

Donna and Theresa 

Donna, Laurie and Theresa 

Anna and Jeff 

Ben 

Joe and Jeff 

Evan Donna, Jason, Andrea and Sharon 

 

STRANGE but true in 2010 



CHARITY GOAL NEARING $200,000 by V. Rosario 
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Hey G-Manager? 

Evan McCrimmon 
VANCOUVER OFFICE 

How long have you 

been with Goodbye 

Graffiti™ ?  

4 years. 

Last job before 

Goodbye Graffiti™ ?  

I was Ronald 

McDonald. 

If I didn’t work at 

Goodbye Graffiti™ 

 I would probably… 

Have a life. 

Favourite weekend 

activity?   

What’s a weekend? 

Favourite meal?  

#56 from the 

Vietnamese place in 

Hamilton 

Pet’s name?  

No Pets. 

Craziest place you 

have ever removed?   

Blood Alley. 

Favourite quote:  

“Either Way” 

Favourite Goodbye 

Graffiti™  memory? 

Helping to start Halifax. 
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Plans are moving forward slowly 
with our expanded fundraising ac-
tivities in 2011.  The relationship is 
building with The Canucks Autism 
Network and the West Coast Fishing 
Club, and we are aiming very high 
ÔÈÉÓ ÙÅÁÒȢ  'ÏÏÄÂÙÅ 'ÒÁÆÆÉÔÉΆ  ×ÉÌÌ 
also participate in The Fishing For 
Kids Derby in August at the WCFC.   
 
The goal is to print our raffle tickets 
by March 15th for each prize pack-
age.  There will be five provincial 
raffles and a second BC wide raffle. 
 
Victoria Rosario will be the Charity 
Coordinator for 2011 and will be 
handling all aspects of this project 
including the raffle, the award 
events, Tofino, CAN liaison and 
treasurer. 
  
After reviewing the gaming laws in 
Canada we have learned that each 
ÐÒÏÖÉÎÃÅ ÍÕÓÔ ÅÎÓÕÒÅ ÔÈÁÔ Á ȰÃÈÁÒÉÔÙ 
ÒÁÆÆÌÅȱ ÉÓ /+Ȣ  %ÁÃÈ 0ÒÏÖÉÎÃÅ ×ÉÌÌ 
have different rules governing how 
we are able to sell a ticket for a prize 
and give 100% of the proceeds to a 
registered charity in that Province.  
Once we determine this then we will 
finalize the program for each prov-
ince.  Only BC Offices will raffle off 
PRIZE B. The prize for each province 
is PRIZE A. 
 
 

PRIZE A - WEST COAST ADVENTURE 
PRIZE  FOR 2 
BC(2nights), ALBERTA(3), ONTARIO(3), 
QUEBEC(3), NOVA SCOTIA(4) - INCLUD-
ING FLIGHT/TRANSPORTATION/DELUXE 
ACCOMODATIONS/OCEAN ACTIVITIES - 
VALUE  $2000-$4000 ɀ 1 IN 150 CHANCE - 
150 TICKETS AT $100 OR 3 FOR $250ɂ
TOTAL $15000 RAISED FOR CHARITY PER 
PROVINCE 
 
PRIZE B (BC ONLY) ɀ WEST COAST FISH/
SPA TRIP OF A LIFETIME FOR 2  - VICTO-
RIA, TOFINO, QUEEN CHARLEOTTE IS-
LANDS, WHISTLER, VANCOUVERɂ
INCLUDING HELIJET/FAIRMONT/WCFL ɀ 
ALL FIRST CLASS - $25,000.00 ɀ 1 IN 500 
CHANCE - $200 EACH OR 3 FOR $500 - 
TOTAL RAISED $100,000 

 
All proceeds from PRIZE B will be 
donated to the Canucks Autism 
Network (CAN). 
 
Autism is the fastest growing child-
hood disorder in the world: greater 
than pediatric AIDS, diabetes, and 
cancer combined.  There is no 
known cause or cure, but there is 
help.  CAN delivers programs and 
services to children and families 
living with autism spectrum disor-
der in  British Columbia. Their pro-
grams are inclusive, accessible and 
welcoming to people of all abili-
ties.  Their goal is to enhance the 
quality for those living with autism 
by providing access to innovative 
year-round programs designed to 
meet the unique behavioural, emo-
tional and physical needs of people 
on the spectrum. 
 
 



Space for Goodbye Graffiti ad from the Property Management News 



GREEN ABOVE AND GREEN BELOW 
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Rain and run off combined with water washing 

processes are creating a bleak situation for 

many North American urban environments.  

Over 1000 cities in Canada and the US rely on 

aging sewer systems, which means that cities 

collect storm water and sewage in the same 

pipes.  These pipes are easily overwhelmed and 

when this happens, raw sewage floods directly 

into rivers, oceans and lakes.  New York city, 

for example, spills 520m gallons (2 billion li-

ters) of sewage into waterways each week.  As 

the pipes age the problem gets worse. 

 

In 2010 Toronto became the first North Ameri-

can city to require green roofs on parts of all 

new developments.  Green roofs are only part 

of the solution. 

 

The goal is to reduce the amount of water going 

directly into the system and also to keep 100% 

of the sewage and other waste water out of the 

storm sewer run off. 

 

Our company has been promoting and provid-

ing water reclamation and environmental dis-

posal since 2000.  This is an excellent example 

of Goodbye Graffiti being years ahead in terms 

of environmental policy and processes. 

 

We can assist Municipalities by reducing their 

waste water during the graffiti removal process 

and ensuring no pollution enters directly into 

rivers, oceans and lakes.   

 

The thin orange line of paint traces a winding 

path though downtown Manhattan neighbor-

hoods like SoHo, Greenwich Village and the 

Lower East Side. Uneven and wandering, the 

stripe runs up major avenues and across nar-

row streets, sometimes prominent, at other 

times so faint and worn that it is barely visi-

ble.  Although it has existed for four years, 

the paint line has escaped most people’s no-

tice. And among those who have paused to 

register its presence, few have probably spent 

much time contemplating its origin. It is, 

after all, just a simple bit of paint: one more 

arcane marking in an urban landscape filled 

with street art and random splashings; a 

small-caliber mystery in a big city rich with 

secrets. In August a young blogger named 

Nick Divers posted an essay online revealing 

that there is more to the paint than immedi-

ately meets the eye. He was not the first to 

figure out what the line signifies, but his 

posting was circulated through the blo-

gosphere, bringing new recognition to what 

began as an intentionally quiet statement.  

Over the last four years hundreds of thou-

sands of New Yorkers who have walked by 

or on top of the orange lines have unwittingly 

passed what is possibly the biggest graffiti 

tag in the world. The tag, which is so vast 

that all parts of it cannot be viewed simulta-

neously, was created in 2006 by an artist 

known as Momo and consists of a paint line 

that he said runs about eight miles long and 

spells out his name.  Hmmm...pricing by the 

mile? 

IMAGINE: YOUR AD COULD LOOK AS GOOD AS THEIR AD—CALL NOW! 

World’s Largest Tag     by Chu Chou 



Quizzzzzzzz 
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NATHAN ATWOOD 

Surrey Office 

 

How long have you been with GG? 

  

Since 1998.  (over 12 years) 
  

Last two jobs before Goodbye 

Graffiti? 

  

Light and Visual tech for JCT 

Functions and Value Village 
  

Where would you work if you 

didn`t work for Goodbye Graffiti? 

  

Somewhere foreign 

  

Difficult Removal? 

  

4 floors up on the edge of a building 
with the power washer roaring with 

Hastings street far below me. 

  

Technical Tip: 

  

Don't draw the shortest straw. 
  

Why graffiti removal? 

  
Art is a dead scene. 

  

What is your favourite weekend 

activity? 

  

Burning pancakes with my kids in 
the morning. 

  

If this GT was a dog he would be? 

  

... A lot better looking. 

  

Favourite Quote: 

 
"I'm gonna live while I'm alive & 

sleep when I'm dead" ~ Bon Jovi 

Goodbye Graffiti™ Inc. 2011© 

 

Imported Taggers       by Techboy 

Shelper cleaned out the truck in less than 10 minutes.  This kid was really a good GT.  Better than 

me for sure.  He was super fast with a high attention to detail.  Rare qualities in a 19 year old kid 

from central BC with no fixed address.  Yet.  As a well paid GT he could get settled and catch his 

breath.  Look past the tattoos and steel and you could see a really nice, considerate kid who needed 

something consistent that he could use to anchor his drifting life.  Entering the office was certainly 

consistent.  As usual our manager, who it was rumored owned a little piece of the business, was 

buried behind a mountain of paint samples, clip boards, call in sheets, route pages, radios, batteries, 

cameras, phone messages, truck parts and 100s of  incomplete EC Service Call sheets with 10 stops 

each.  This was before Click-Off and G-Man and during a dark period in the manager’s desk.   As 

we opened the door to leave he barked, “Tomorrow you guys will be meeting a graffiti crew from 

LA who are here to make a bombing run through New West.”  Shelper gave his typical frank and 

cheerful  response, “OK, Boss” as the door closed behind us and we headed home.  As we walk the 

strangeness of the boss’s comment begins to sink in. At 7AM in the morning there is no one at the 

office but Shelper and I.  A post-it note stuck on the truck window instructs us to “go to New West 

and wait under the bridge by the parking lot.  Watch for the crew.”  We do this while thinking it is 

very, very strange.  We get there at 7:45AM and wait.  At 11:00AM, after nearly leaving several 

times, we see a long white rental van pull up and seven guys in hoodies pour out, all carrying spray 

paint.  Many, many cans of spray paint.  This is surreal.  We climb from the GOODBYE GRAF-

FITI truck and walk toward them.  It feels a bit like a modern Asian Western film.  The first guy 

looks at me and politely says, “Hello, are you guys here to buff us?”  I hesitate to answer just as he 

reaches out to shake my hand.  I stammer, “We, we are.  Yes.”  He smiles and turns to his group, 

“OK, boys.  Lets hammer the place.”  And they do!  Over the next hour they bomb every bridge 

column and retaining wall for 200 yards in all directions while we stand and watch in silent disbe-

lief, still not sure what is going on.  It all makes sense in an instant when the movie catering truck 

pulls into the big parking lot across the street and starts to set up.   As we sat sipping a coffee, chat-

ting with the cute catering girl, one thing still made no sense.  Why bring these guys in from LA?  

With graffiti everywhere why not get a Vancouver graffiti crew?   As I mention this, the boys re-

turn and overhear me.  One of them explains, with the wink of an eye, “The movie is set in LA so 

they wanted LA graffiti.  We 'all from LA.”  After a moment of silence we all break into laughter 

and finish our coffees. 

GT Profile WHICH CANADIAN  

NATIONAL CUSTOMER  

IS OUR BIGGEST  

CONTRACT  

CUSTOMER? 

Answer to: 

vrosario@goodbyegraffiti.com 

FIGHTING CRIME WITH MATH 

Cracking down on graffiti often pushes the 

criminals to another area where they continue 

their spree.  Working with anthropologists and 

criminologists a new program has been devel-

oped to help police easily see how a focused 

effort in one area can easily extinguish larger hot 

spots. This will scatter the criminals randomly, 

making it unlikely they will resume coordinated 

unlawful activity nearby.  By tracking crime 

closely the UCLA students developing this soft-

ware have shown that concentrated enforcement 

(removal) can prevent the problem from devel-

oping in an adjacent neighborhood where they 

would traditionally have started another spree. 

 

Markets that had new NOV. EC’s  
 

Calgary 5    GTA East 2   Hamilton 1  

Ottawa 1    Portland 2    Okanagan 1  



Kathryn Johnson, Controller, 

has been promoted to the roll 

of Vice President of Finance 

for the Goodbye Graffiti™ 

Group of Companies.   

 

This includes collections, 

payment reports, approval of 

vendor  payments,  check 

review and signing, cash flow 

management, sales reports 

and royalty calculations, au-

diting, review of  profit and 

loss statements and balance 

sheets, preparation of year-

end with external accountant, 

review Budget vs. Actual, 

preparation and monitoring of 

budgets, HR and payroll re-

cords, supervising  the GGI 

and GSI Bookkeeper and Call 

Centre Agents, conduct regu-

lar performance reviews and 

providing invaluable support 

to GGI, GSI and GGV on 

financing and administration 

issues.  Wow. 

Congratulations Kathryn! 

Promotion - VP Goodbye Graffiti Group 
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You heard right!  The 

Convention is moving to the 

opposite side of the continent 

to Halifax, the home of one of 

our fastest growing 

franchises.   

Halifax is a summer place 

that caters to  many world 

travellers as it a very old and 

very historic sea port with 

Canadian East Coast charm 

and hospitality evident 

everywhere.   

The “season” ends by 

October 15th with many of 

the larger attractions and 

festivities closing for the 

winter. In an effort to miss 

the rush, and still experience 

all Halifax has to offer, we 

are planning the Convention 

September 22nd -26th 

with full days planned on the 

23rd, 24th and 25th.  

Goodbye Graffiti™ Inc. 2011© 

 

CONVENTION Fall 2010 - What They Said  

“Loved hearing people’s ideas 

in the round table discussions." 

Joe Mogollen,  

Goodbye Graffiti Surrey 

 

“Great insurance program!” 

John Kalimeris,  

Goodbye Graffiti Toronto West  

 

“It’s always good to see every-

one.” 

Jeff Smith,  

Goodbye Graffiti Surrey 

 

“It was great to get together 

with my friends and colleagues 

during this year’s conference. It 

was especially great to see the 

new charity initiative.” 

Brent Bowman,  

Goodbye Graffiti Toronto East  

 

 

“Liked the layout of it.  Breezed 

through nicely.” 

Cory Bowman,  

Goodbye Graffiti London 

 

“Great to see everyone” 

Clevens Louis,  

Goodbye Graffiti Montreal 

 

“Definitely fun.  Great guest 

speakers.  Learned a lot of 

cool stuff.” 

Laurie Rasmussen,  

Goodbye Graffiti NW 

 

“Most fun, most interesting 

yet.” 

Nick Michell,  

Goodbye Graffiti Burnaby 

 

“Amazing people and great 

information.” 

Kevan Cooper,  

Goodbye Graffiti Victoria 

 

“Fun and relaxing.” 

Donna Gilbert,  

Goodbye Graffiti Calgary 

 

“Very inspirational and infor-

mative.” 

Andrea Gittel,  

Goodbye Graffiti Calgary  

Goodbye Graffiti Van-

couver had the best 4th 

Quarter results in the 

last eight years.  With 

renewed focus and new 

management the com-

pany was able to reach 

this incredible eight year 

high.  Ever-Clean sales 

are fast approaching 

$100,000 per month and 

contract sales have 

surged.  Fiscal 2011 is 

shaping up to be incredi-

ble as customer service 

and operational systems 

are getting ever better. 

ñIt's not what you pay an individual, but what 
they cost you that counts.ò    

HALIFAX 2011 - OMG 

Profits Soar at GGV 

The following Markets had sales increases 

in November 2010 vs. November 2009!  

Vancouver 

Victoria 

Calgary 

Halifax  

Kingston  

Hamilton 

GTA (combined) 



 

 


